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Fall 2003 


here’s a crop of fresh 

young designers and 

they’re not all coming 
from Paris and Milan. FI 
made the rounds of the major 
trade and runway shows and 
found many fashion-for- 
ward collections from de- 
signers based around the 
globe. From ultra luxe lines 
to affordable bridge prices, 
fall 2003 offers something 
exciting for every age. 


FINE JEWELRY FOCUS 


Fall “03 


or a broad overview of 

the most sweeping 

trends in the fine jew- 
elry market for fall, we spoke 
with Elizabeth Florence, the 
Executive Director of the 
Jewelry Information Center. 
The JIC is a non-profit organi- 
zation that tracks fine jewelry 
and watch trends. According 
to statistics compiled by the 
JIC, 50 cents of every dollar 


Turkish designer EVRIM 
TIMUR made a strong show- 
ing with his first U.S. presen- 
tation. The look is modern, 
with sophisticated elements 
in his use of fabrics. These 
incorporate washed cotton 
canvas and velvet, wool and 
silk, plus handmade lace and 
knits. Gobelin embroidery, 
velvet bands, and washed and 
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spent on gold jewelry is made 
up of Italian jewelry pur- 
chases. While the garment 
industry has been in a slump 
for the past few years, accord- 
ing to JIC statistics, the jew- 
elry industry has not. The 
industry reached a high in 
1999 when consumers in the 
US spent 43.3 billion on fine 
jewelry and watches. Al- 


BAHAR KORCAN 
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“NATIONAL GEOGRAPHIC” 
continued from page 1 

distressed effects are key. 
Timur shows a variety of long 
and short jackets to mix with 
micro mini skirts or cigarette 
pants. His theme, loosely based 
on “women factory workers of 
the 1930's”, is reflected in the 
shirts that are derived from 
underwear and underwear’s 
muted color scheme. Choco- 
late, mold green, petrol blue, 
dirty pink, purple and black 
are primarily used. However, 
there are accents of turquoise, 
gypsy pink and violet to liven 
things up. 


Another Turkish designer with 
a distinctive point of view is 
BAHAR KORCAN (at Point A 
Showroom). Avant-garde 
styling in unusual fabrics is 
juxtaposed against a decidedly 
feminine aesthetic. Ms. Korcan 
incorporates one of her own 
poems in every collection (in 
both English and Turkish). This 
season the theme is “To the 
Shadows”. By combining 
traditional Turkish fabrics with 
bias cuts and chic details, such 
as zippers, patchwork and 
layering fabric on fabric, the 
collection offers eye-catching 
pieces to spice up a young 
professional’s wardrobe. A 
perfect example of this is seen 
in our illustration of Ms. 
Korcan’s work: a gray pin- 
stripe, shaped jacket with 
iridescent taffeta cuffs, asym- 
metric zipper, as well as yoke 
detailing done with basting 
stitches to provide an unusual 
patchwork effect, shown over 
coordinating boot-cut pants. 


BOGNER produced one of 
their strongest collections to 
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date. Designer Sonia Bogner 
offers super luxurious fabrics 
that form the base of her up- 
dated classic designs. Ex- 
amples of these are the sump- 
tuous hand embroidered 
shearling coat, and a reversible 
flower print/solid down jacket 
or velvet fencing jacket with 
hook and eye closure, punctu- 
ated by contrasting floral em- 
broidery down the front, to wear 
with solid velvet boot-cut trou- 
sers. Very ladylike is the charm- 
ing ivory basket weave textured 
wool, gently shaped coat. Other 
standouts in this very strong 
collection are double-faced 
angora/ cashmere jackets, a 
sunny orange quilted leather 
coat with matching fur collar 
and an Etro print quilted vest. 


TED BAKER is the quintessen- 
tial trendy British line. This 
season the references are decid- 
edly Mod. Look for the cute 
pink tweed micro mini and 
matching coat, or the belted 
safari jacket in chocolate 
leather with contrast 
topstitching. Skinny shrunken 
jackets work atop bell-bottom 
trousers, and there’s a wealth 
of underpinning options, from 
single rib sweaters to frilly 
print blouses. 


Another collection out of 
London is FAVOURBROOK 
(at Sola), but the look is totally 
different. Romantic and ultra 
feminine is the mood here, 
with the emphasis on gorgeous 
fabrics like dévoré velvets, 
crepe satin and floral brocades. 
Standouts include a “Hunts- 
man” jacket in a muted olive/ 
mulberry plaid/floral, the 
fitted martingale double- 
breasted coat in brocade and 
the dévoré velvet V-neck top 


with ruches worn over a side- 
buttoned velvet skirt. 


There are a lot of interesting 
designer collections coming 
out of Asia. Under the aus- 
pices of the Hong Kong Trade 
Development Council are a 
diverse group of talented 
designers. BLANC de CHINE 
is one of the most widely 
known. The collection com- 
bines clean minimalism with a 
sophisticated edge. Gorgeous — 
the puffy bolero jacket in wool 
with appliqué motifs shown 
over sequin tank and silk satin 
pants. Their sister company 
BLEU de CHINE has a beauti- 
ful red mandarin jacket over 
origami folded pink shirt.— 
perfect for the young 
trendsetter. DORIAN HO 
shows ‘20s inspired bead 
detailed tunics atop taffeta 
pants, all in the loveliest pale 
pink; while FLORA ZHANG 
TIAN Al's strength lies in her 
ethnic inspired hippie outer- 
wear, such as the silk embroi- 
dered padded jacket with fur 
trim. Also fabulous is an em- 
broidered suede coat over 
gabardine pants that have 
embroidered organza patches. 


SONIA by SONIA RYKIEL is 

anew and youthful diffusion 

line with a strong emphasis on 

quirky separates, denims, 

terrific knitwear and sweaters. 
This collection works best | 
when mix/matched freely, 

playing with textures and | 
colors using a whimsical hand. 
Highlights include Sonia’s 
coordinating separates in wool 
crepe and the preppy inspired 
reversible satin bomber jacket 
and flippy pleated skirts from 
the “College” group. 





THE LONDON CATWALK 


times, it is difficult to 

sustain high-octane energy 
and innovation, which are the 
hallmarks of London fashion 
shows. I say this because the 
only emotions in evidence at 
London Fashion Week were 
low energy coupled with low 
morale and a marked absence 
of smiles. Even the second 
rate models frowned 
throughout. P & G Beauty 
(the main sponsor of the 
shows) set up a program to 
encourage top models to do 
the London shows, but it 
didn’t seem to work. World 
politics and the unfortunate 
timing of the London shows 
made this season the flattest 
we have ever seen. 


n these politically sad 


MAJOR TRENDS 
FROM LONDON: 


Macs, Macs, and more Macs! 
Be they shiny leather or 
plastic (in red or black), 
well tailored with buttons to 
give it a kick, or just classi- 
cally styled, every girl must 
have one. 


Women should start exercis- 
ing heavily putting the accent 
on the back and leg: backless, 
low slung dresses and tops 
(some covered with rhine- 
stones); and minis are the 
order of the season. One 
encouraging note — minis are 
worn with opaque stockings 
only, so legs can get a little 
extra help looking good. 









Think 60s ... I was there and I 
remember it! This means 
pompoms everywhere — on 
sweaters, hats, bags, shoes 
and skirts. Carry this theme 
further and think large dots 
decorating everything. 


THE DESIGNERS 
Once again, some of the design- 


ers proved that they are strong, 
talented and here to stay: 


SOPHIA KOKOSALAKI 


KATARZYNA a 
SZCZOTARSKA is stilla 
designer to watch and buy! 
Her gray jersey knitted dress 
with ruches on the chest 
paneling was beautiful. Fine 
tailoring in both boiled wool 
and leather made this a strong ~ 
collection. And it hada 
kick — how about different 
colored stockings on each leg! 
SOPHIA KOKOSALAKI 
showed a black and white 
collection of smashing capes; 
dresses in three tiers of fine \ 
gauge knit; and a black coat : 
with a great big pocket on the 
shoulder. Mix this with a \ 
white knit jumper over a gold 
leather miniskirt with ruches 
and a girl will stand out! 

continued on page 8 3 





“FINE JEWELRY FOCUS” 
continued from page 1 


though year-end figures for 
2002 were down, they weren't 
by much — 42.9 billion in- 
cluding watches and loose 
stones. Ms. Florence says she 
attributes the 1999 high to 
two factors: consumer confi- 
dence was at an all-time high; 
and the millennium, a one- 
time event that Americans 
chose to mark with a fine 
jewelry purchase. 


“Another important trend 
going forward, “says Ms. 
Florence, “was the remarkable 
number of jewelry and fash- 
ion house collaborations on 
the fall runways. The result 
was a conspicuous presence 
of fine jewelry on the run- 
ways.” Some of the most 
significant partnerships were 
Robert Lee Morris and Donna 
Karan, with geometric white 
gold and platinum cuffs and 
belts to complement black, 
gray and white clothing. At 
David Rodriguez, there were 
pavé diamond and white 
metal Piaget watches that 
looked perfect with ladylike 
tailored suits and dresses. 
Designer Mark Montano used 
huge Tahitian pearls for chok- 
ers and matching stud ear- 
rings, and David Chaiken 
wound John Hardy’s silver 
snake chain bracelets around 
the models’ wrists. 


Ms. Florence also addressed 
what effect the tumbling 
economy and the war in Iraq 
had on jewelry sales: “I agree 
with Mark Badgley and James 
Mishka that women are tak- 
ing the jewelry out of the 
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vault and wearing it not just 
to big evenings but during the 
day as well. At JIC we dida 
historical comparison. We 
looked at old issues of Harpers 
Bazaar and Vogue that were 
published during WWII and 
saw that in wartime women 
were very interested in indul- 
gence items. Perfume, cosmet- 
ics and jewelry sold despite of 
a war being on.” 


FI viewed some of the latest 
jewelry designs first-hand 
and spoke with some of the 
designers or their representa- 
tives on a red carpet press 
tour organized by the ener- 





getic Nancy Trent, president 
of Nancy Trent and Company. 
The hour-long tour high- 
lighted the designers who are 
currently garnering a notable 
celebrity following. 


DAVID YURMAN is un- 
doubtedly one of the leaders 
of the American fine jewelry 
business. Currently, Mr. 
Yurman is focusing on cloudy 
stones in round and oval 
shapes. Also new is the “wa- 
terfall earring” that has a 
cushion-cut stone surrounded 
by diamonds. The stone 
hangs from a gold chain, 


continued on page 10 


JUDITH RIPKA 








> 
= 

2 
By 
= 

S 

8 

= 

=. 
= 





with the recent war and 

the economy in a slump, 
the question for the fashion 
business is whether the cus- 
tomer really cares about 
fashion at this moment? Do 
fall collections reflect the 
times; i.e. will we be con- 
fronted with a sea of gray and 
black clothing when we go to 
the stores to shop this fall? At 
the shows we saw, the answer 
to the second question is a 
decided no! If anything, 
designers’ offerings are more 
fantastical and theatrical than 
ever (Balenciaga, Lourdes, 


n these stressful times, 


and Custo Barcelona, to name © 


just a few). In an interview 
after the NY shows, designers 
Mark Badgley and James 
Mishka gave us their opinions 
on these issues and discussed 
where they feel fashion is 
headed. 


FI had the good fortune to 
meet up with the Badgley 
Mishka team to chat about 
their past, present and future. 
The design duo was making a 
personal appearance at 
Neiman Marcus in 
Westchester, NY at a luncheon 
that featured their spring ‘03 
collection. After the show, we 
sat with the designers to 
query them on a variety of 
subjects ranging from the 
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dynamics of their now fa- 
mous collaboration, to where 
they feel fashion is going for 
fall. 


FI: Is fall very different from 
the direction you took for 
spring? We’re definitely in a 
different place than we were 
six months ago, in terms of 
world events and the 
economy. 


MB: There is primarily an 
evening focus with a touch 
more tailoring. Starting just a 
bit before 9/11, we saw a 
movement towards lots of 
entertaining at home. I can’t 
say that 9/11 was solely 
responsible, but it did accel- 
erate it. While there is a lot of 
home entertaining going on, 
women still go to the big 
evenings and they still want 
to look provocative. They still 
want our beautiful evening 
dresses that are special and 
that have the beading we’re 
known for. 


FI: This season, the pair 
showed entrance-making 
gowns in a palette of Bor- 
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deaux, cognac and rose tones. 
The slinky slip-like gowns 
were wonderful, particularly 
the short plum slip on Eva 
Hertzigova and the long 
burgundy slip gown she 
modeled towards the end of 
the show. Both had light 
beading going down the front. 


JM: We are definitely still 
doing the beading, but we’ve 
lightened up on it. 


FI: What inspires you and 
really gets things going each 
season? 


MB: The fabrics we see to- 
gether in Europe. (James 
Mishka nods and interjects). 
This is something we always 
do together. 


MB and JM: (they finish each 
other’s sentences): We’ve been 
watching old movies over and 
over and thinking about the 
fabulous women in them, like 
Liz Taylor in Butterfield 8. 


FI: What do women want 


continued on page 12 
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FALL FASHION 
FOLLOW-UP 


he following five 
designers had espe- 
cially memorable col- 


lections. Several of them are 
new to the business and/or 
relatively unknown, but a 
couple of designers are famil- 
iar faces that appear to be 
getting stronger with each 
collection. 






LOURDES BY PATRICIA 
FISTES ADAMS 


The designer behind Lourdes 
is Patricia Fistes-Adams, a 
diminutive Donatella Versace 
lookalike. Ms. Adams’ theatri- 
cal background is apparent in 
both her presentation and in 
the clothes themselves. The 
show was staged in “scenes”, 
all the clothes were black or 
white, and there were quite a 
few show-stopping gowns 
that could best be described 
as “flights of fancy”. 





Early on in Scene I, the audi- 
ence let out a collective gasp 
when a model walked out ina 
black organza ball gown, 
composed entirely of stiff 
ruffles. The dress was sleeve- 
less and had a sporty racer- 


ALEASE FISHER 
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“FALL FASHION FOLLOW-UP” 
continued from page 6 


back that served to accentuate 
the torso and waistline. Scene 
II was all in white. If there 
were ever a bridal party on 
the Starship Enterprise, this is 
what it would look like. The 
models wore form-fitting slim 
dresses and looked 
otherworldly. Ms. Adams 
saved the best for last. In 
Scene III, she showed her 
black and poppy duchesse 
satin ball gown. Attached to 
the left shoulder was a huge 
poppy corsage in red/pink 
and orange, as well as two 
additional poppies, one on 
the front of the skirt, the other 
in the back. The poppies were 
so huge that they covered 
most of the black fabric. The 
bridal gown was worthy of 
the Princess in Lord of the 
Rings: The cream colored 
confection was composed of 
chiffon petals that covered the 
model from neck to hip. On 
the “bride’s” head was a 
delicate tiara with chiffon 
petals flowing down the back 
in the shape of an Indian 
headdress. 


REBECCA TAYLOR 


The girl’s still sweet, but she’s 
growing up and getting a 
little more sophisticated. 
After the show, Ms. Taylor 
explained, “she’s like me (a 
girl-woman). She’s getting a 
little tougher, a little jaded.” 
Very considerately, she also 
kept her show short and 
sweet, and edited herself 
down to 16 looks. 


The rock ‘n’ roll esthetic has 
always figured prominently 


in her designs and, this time, 
Ms. Taylor’s muse was 
Chrissie Hynde. Her stove- 


pipe pants, shrunken sweat- 


ers and cobweb dresses 
worked together beautifully. 
Pink is Taylor’s signature 
color. This season, she kept 
away from erstwhile favored 
candy pink choosing a pale 
gray toned pink instead. The 
shade was used as an accent, 
as in a petal pink sheer cob- 
web-like vest worn over a 
wool jacket and pants. Add- 
ing to the delicacy of many of 
her cobweb pieces was the 
use of silver charms, appear- 
ing as inset charm 
“waistlets”. Another wonder- 
ful piece that is bound to go 
over well with her fans is a 
flippy snowdrop silk gros- 
grain mini skirt that she 
showed over stovepipe cordu- 
roy pants, grounded with a 
printed and embroidered 
sweater. This is the strongest 
collection we’ve seen from 
Ms. Taylor. 


CUSTO BARCELONA 


Custo set his co-ed show to an 
unfinished backdrop of a 
mountain village, which was 
compatible with the rustic, 
unfinished look of his cloth- 
ing. Overall, the palette was 
Safari-like in nature. There 
was plenty of camouflage and 
Navajo orange/burnt umber 
throughout. Custo’s always 
been known for his elaborate 
embroidery, and this collec- 
tion was no exception. A 
standout was a ladylike black 
coat with a flower panel of 
embroidery. Other highlights 
included a “Femmes” belted 


white jacket with brown 
lettering; a Luggage-colored 
coat, pinstriped in the back 
with cinched belt and knee- 
length waistline; and patch- 
work pants with an ultra 
wide flare. We also loved the 
black lace flared pants and 
the Michelangelo bustier 
layered over a long sleeve 
top. Like many other design- 
ers Custo showed all lengths. 
His short lengths were best 
represented in a teeny tiny 
kilt, reminiscent of Vivienne 
Westwood in the early ‘90s. 
Also outstanding were the 
great Beatles’ print mini and 
the shapely black sleeveless 


top. 
ALEASE FISHER 


This is the second time we’ve 
reported on this Greenwich, 
Connecticut based designer 
who designs for the Oscar de 
la Renta crowd. In business 
for a couple of seasons now, 
she’s got her formula down. 
For fall, she has one and one 
half racks for day and day- 
into-evening, and one rack of 
evening clothes. This season, 
she’s also got a few handbags 
to match her formal outfits. 
She collaborated with hand- 
bag designer Rafael Sanchez 
because she loves the trade- 
mark scarab (beetle found in 
ancient Egypt which was 
often used as the subject of 
Egyptian jewelry) or other 
similar motifs he is fond of 
using. 

Ms. Fisher, as always, is ani- 
mated and enthusiastic, par- 
ticularly when it comes to the 
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“LONDON CATWALK” 
continued from page 3 


PAUL COSTELLOE’s collec- 
tion displayed eye-popping 
colors of fuchsia, emerald, 
and scarlet that when fused 
with the obligatory mini and 
Mac formed sleek appealing 
lines. CLEMENTS RIBEIRO 
came back to London after 
three seasons in Paris and, of 
course, London was happy to 
have them. The collection 
was ‘60s done prettily and 
brought into the 21st century, 
but all the time paying hom- 
age to Mary Quant and 
Courreges (again, a central 
theme of the week). They did 
what they do best — brightly 
striped rollnecks worn under 
pinafores with big buttons 
and punctuated with great 
print high heels. There was a 
buzz as Elizabeth Jagger 
modeled with Jerry Hall 
beaming in the front row. 


ELEY KISHIMOTO, a design 
team, are geniuses of geomet- 
ric prints. Use these on 
dropped-waist knee length 
skirts and dresses in sea green 
and turquoise splashed with 
zebra and you have a winning 
collection. RUSSELL SAGE 
showed in the National Gal- 
lery on the day of the march. 
His show was homage to 
Titian who is now featured in 
a large retrospective there. 
Sages’ focus was on beauty, 
which gave a very welcome 
lift to the season. RONIT 
ZILKHA went in for a “70s 
chic mix with lovely 
coatdresses and beautifully 
tailored brocade jackets worn 
over luscious boiled wool 
skirts and trousers. The 
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collection stood out in its 
kindness to assorted female 
figures, e.g. layered shirt two 
inches longer than a well cut 
vest and jacket, flattering a 
multitude of shapes. Zilka’s 
eveningwear said, “girls just 
wanna sparkle” with rhine- 
stones on the scoop backs of 
elegant dresses in gray and 
lilac. GIBO by JULIE 
VERHOEVEN showed again 
amid a buzz that fizzled. The 
collection was fussy and over 
designed, without a trace of 
the exciting prints of the past. 


MICHIKO KOSHINO has 
been doing some more 
“grown-up” clothes and they 
are delightful. Here are burnt 
gold leather accents, and 
schoolgirl apparel but witha 
flip and flare, such as a zipper 
running down the middle of a 
back pocket in a mini skirt. 
Her leather pieces (like the 
knee length skirts) were 
slightly distressed and very 
effective, topped off by 
blouses that had pointy 
leather collars and cuffs. 
Michiko always adds a soup- 
con of men, which is a wel- 
come sight on the runways 
here. The macho element 
were adorned in wonderful 
pink-shot collar sweaters and 
jackets of fine gray wool with 
a mix of satin, leather and 
boiled wool. BETTY JACKSON 
did an entire collection in 
brown, but brown like you’ve 
never seen before! Stunning 
deconstructed brown striped 
suits, velvets mixed with 
satins mixed with jerseys, and 
many covered with rhine- 
stones. A short gold leather 
jacket over a brown satin 
dress was a Star piece. 
PRINGLE made all the papers 





by having Jodie Kidd walk 
the runway wearing what 
was supposed to be a cash- 
mere Argyle sweater — 
hardly. The Argyle prints 
appeared on bikinis, knitwear 
and even a biker jacket. Over- 
all, a rethink is needed. 
ROLAND MOURET, ina 


departure from the slinky 


fabrics used in sexy 
eveningwear, went with the 
main trend of 60’s geometric, 
never losing sight of his 
inspiration from Pierre Cardin 
and Courreges. His patent 
Mac was a winner and it is 
easy to see why Cate 
Blanchett, Kate Moss, Halle 
Berry and Catherine Zeta 
Jones among many others 
clamor for his clothes. 


HAMISH MORROW, a 
designer we watch closely, 
gets stronger each season. He 
has a kind of haute couture 
style with dash, fusing strong 
tailoring with glamour and 
casual. His satin dresses 
infused with camouflage 
effects and industrial mesh 
were lovely. BOUDICCA, 
another design duo we have 
had our eye on, produced 
their first truly commercial 
collection, which was beauti- 
ful. Blending a leather army 
sweater with a lacy skirt and, 
again, accents of athletic mesh 
mixed with pretty all black 
pieces defined this very so- 
phisticated line. JULIEN 
MACDONALD, whose show 
was sponsored by SAGA, 
attracted a great number of 
editors, who watched PETA 
anti-fur demonstrators jump- 
ing onto the catwalk as Eliza- 
beth Jagger was modeling. 
Obviously not a newcomer to 
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“FALL FASHION FOLLOW-UP” 
continued from page 7 

subject of new fabrics, which 
is one of her passions. “Ca- 
sual chic is the hardest to 
design. Discovering 
Ultrasuede® has been great. I 
love Ultrasuede®, it is like 
microfiber it is so darn practi- 
cal— it takes to the wash, it 
takes great color and feels like 
a feather.” One of her favorite 
pieces for fall is a femininely 
shaped blouse made of an 
interior design fabric with a 
rust and green feather pat- 
tern. “This blouse is great 
with the leather jacket and 
cashmere jacket, and the ivory 
Ultrasuede® and black 
leather jacket with taupe 
contrast pocket detail and 
piping.” We inquired if she 
was working with double- 
face, as she has a fondness for 
the most luxurious fabrics 
available. So far though, 
Alease says she’s not going 
into double-face because she’s 
not convinced that it can be 
properly altered and “it’s 
otherworldly expensive”. 
Another of her favorite’s is 
her basic jacket and the basic 
slim Audrey pant, which she 
claims is flattering to all 
figure types: “My jackets have 
like an exoskeleton that slims 
the midline, which is essen- 
tial. My clothes should make 
you look tall and slender.” 


New for fall is the single- 
breasted empire jacket in 
gold, bronze and sage 
vertical stripes. We asked 
Alease how she decides on 
her color palettes, as she uses 
colors far more than most 
designers. She tells us that 
she has an “ordinary palette”, 
as do most women in 





America. She is a “winter” 
and chooses colors that flatter 
her complexion, such as 


_ purple. Flattering colors plus 


flattering silhouettes add up 
to clothes that make women 
look tall and slender — the 
ultimate goal. She’s very 
taken, she says, by “fabulous 
Hitchcock” heroines and 
Doris Day in “Pillow Talk”. 
Her favorite silhouette from 
these films is the coat and 
skirt set, which she will be 
designing for spring 2004 in 
pastels with matching linings 
of yellow and pink. A few 
must-have pieces from the fall 
collection are a black 
sartouche embroidered jacket 
that ”“flew-out” the door at 
Richards of Greenwich; a 
cream lace shirt with black 
satin bow belt; and black 
toreador pants with Indian 
bead trim. 


We couldn’t resist asking her 
to address the large size issue. 
To a point, Alease caters to 
this market. Size 16’s can 
easily wear her black velvet 
wrap-front jacket. However, 
she is quick to point out, 
“there are so many different 
ways to be a size sixteen. 
We’ve found that the returns 
inherent in doing this pre- 
clude our doing it. It’s expen- 
sive to custom a sixteen. A 
large size customer can gain 
ten pounds and be a com- 
pletely different shape.” 


NFF BY JOSEPH 
ADEWUMI & 
COURTNEY 
WASHINGTON 


In the Flatbush section of 
Brooklyn, just across the 
Boulevard from the tony Park 


Slope section, stands the 
brand-new Fashion Cafe. 
Promoter JP Giddins built the 
two-story restaurant with the 
intent to provide “a place for 
people who love fashion to 
hang out.” He states quite 
logically, “there are sports 
bars for sports fans, why not a 
place for fashion lovers?” 
Why not, indeed. Aside from 
a tastefully laid-back place for 
fashion fans to have a drink 
and mix and mingle with the 
models who bartend there, 
the cafe serves as a venue for 
Brooklyn based African- 
American designers to show 
their designs. 


NFF BY JOSEPH ADEWUMI 


One of the designers we met, 
was Joseph Adewumi, de- 
signer of NFF (Nigerian Fab- 
rics & Fashion) whose spe- 
cialty is creating bridal wear 
in Western designs using 
traditional African fabrics. 
One such bridal dress is a 
snow white two-piece with a 
halter-top over a long skirt, 
fashioned of African silk/ 
cotton that has a distinctive 
ridged appearance to it. The 
veil is a typical Western circle 
crown with a long attached 
gauze veil. Mr. Adewumi’s 
couture bridal costumes start 
at $2,000. Another design we 
admired was the gold and 
black strapless bridesmaid 
dress. The simple column 
design of the dress accentu- 
ated the gorgeous swan print. 
Although intended as a 
bridesmaid dress, this dress is 
eminently wearable for any 
formal occasion. 


continued on page 12 
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“FINE JEWELRY FOCUS” 
continued from page 4 


which results in a “waterfall 
effect”. This piece and the 
David Yurman baby/child 
collection received very favor- 
able responses at the show. In 
the baby collection are tiny 
sterling cable bracelets for the 
small-set. 


Although Mr. Yurman’s de- 
signs are appealing, it is his 
timely marketing strategy 
that separates him from the 
pack. Jewelry designers are 
scrambling to court a younger 
customer to increase sales. 
Some of the most venerable 
jewelry houses such as 
Asprey & Garrard and 
Boucheron have hired hip 
young designers with highly 
visible pedigrees (Bianca 
Jagger) to appeal to the next 
generation of customers. This 
year, he continues to move 
forward with his younger, 
hipper image. Supermodel 
Amber Valetta will once again 
star in his upcoming cam- 
paign. The campaigns she has 
been in have received a favor- 
able response across the 
board, both in the industry 
and with the consumer. Eliza- 
beth Florence credits Mr. 
Yurman’s marketing as one of 
the keys to his company’s 
huge success. “His style is 
unmistakable and is backed 
by lifestyle marketing that 
captures people’s attention. 
It’s refreshing to shoot it ona 
supermodel (Amber). As at 
Tiffany, this marketing is 
highly effective as well. There 
too, it’s about the imagery, it 
touches on the moments in 
life you remember with fond- 
ness.” The Tiffany ads to 
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which she refers are of 
supermodel Shalom Harlow 
out on the town with her 
girlfriends. Harry Winston is 
also courting a younger cus- 
tomer with a campaign that 
features Estee Lauder contract 
model Carolyn Murphy who 
is also an editorial and run- 
way Star. 


JUDITH RIPKA: Alice 
Acquilino, the company’s 
longtime head of marketing, 
reports that JRII, the second- 
ary label or “title” has really 
taken off. “This,” she says, “is 
a collection for the casual 
elegant lifestyle. Because of 
the lower price point, these 
gold and silver pieces are 
popular with a younger gen- 
eration of customers. The JR 
collection customer is filling- 
in her collection pieces with 
these fresh more affordable 
pieces.” All of the pendants 
are interchangeable and the 
architectural cross (similar to 
the Maltese cross) is appeal- 





ing to both the young and 
older generation. Another hot 
item is the braided leather 
choker necklace that comes in 
tan and black. The sterling 
silver version is approxi- 
mately half the price of the 
version in the main (gold) 
line. The hinge cuff bracelet is 
doing very well for spring 
and customers are reacting 
very favorably to versions 
that have peridot, citrine or 
pink quartz. “Of these,” says 
Ms. Acquilino, “pink is par- 
ticularly hot.” The pink 
quartz/sterling cuff is ac- 
cented with diamonds and 
retails at $1300. Each cuff is 
substantial enough to be worn 
on its own, but can also be 
stacked together without 
looking over the top. The 
estate look continues to be 
popular as well. The “estate 
pendant” which has a sweep- 
ing “curtain look” has re- 
ceived attention. In the same 
vein, last year’s hit, the dia- 


continued on page 11 
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“FINE JEWELRY FOCUS” 
continued from page 10 

mond Garland necklace has 
been made “new” this year in 
sapphires. 


JOHN HARDY: The designer 
and his wife, Cynthia, re- 
cently went to India where 
they were inspired by the 
intricate latticework decorat- 
ing the walls of the monu- 
ments they visited. Mr. Hardy 
is a designer who has a seem- 
ingly endless stream of ideas. 
Of the collections displayed at 
the JA, we especially liked 
Batu Bamboo. There was a 
great silver “kick cuff brace- 
let” (another hinged bracelet) 
accented with mother of pearl 
for the spring and cognac 
quartz for fall/winter. Both 
are available with large 
matching rings. 


While John Hardy is ac- 
claimed in the industry for his 
innovative silver designs, he 
is also making a name for 
himself in the precious metal 
and stone sector of the busi- 
ness. In the phone interview 
that follows, Mr. Hardy told 
us that his year-old Cinta 
collection has been receiving 
a tremendous response. Cinta 
(pronounced “Kinta”) is a 
limited edition of precious 
and semi-precious gems set in 
18K gold. Mr. Hardy also 
continues to produce an 
annual baby collection that 
provides an interesting alter- 
native for the consumer who 
is shopping for baby gifts. 
This is the Chinese astrologi- 
cal year of the goat, and cute 
little goats cavort around a 
bowl and mug as well as 
decorate a toddler size fork 
and spoon place setting. 
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FI: Your jewelry is always 
symbolic. Two years ago it 
was the year of the monkey. 


We loved your bamboo collec- 


tion. Is there a special signifi- 
cance attached to the names 
you give your collections? 


JH: What we do means some- 
thing —we make what we 
love. Bamboo is the symbol of 
graceful strength and repre- 
sents resiliency and flexibility. 
I used a lot of mother of pearl 
in this collection. We live 
where mother of pearl comes 
from (in Bali) and we’ve 
always been into it. We’re 
doing all the baby stuff for the 
year of the ram. People really 
like it and it gives them a 
great, original alternative to 
the Tiffany rattle. 


FI: There were lots of big, 
bold cocktail rings in the 
Bamboo and Cinta collections. 
Is this new for you? 


JH: I’ve been doing big rings 
for a long time, and all of my 
jewelry is quite comfortable 
despite its size. Most of the 
jewelry we have you can 
sleep in — that’s the test. 


FI: What is the quintessential 
John Hardy piece? The piece 
you must have if you have 
nothing else? 


JH: The silver bracelet with 
the diamond pavé clasp. It’s 
the little black dress of your 
accessories, a classic. 


FI: You launched the Cinta 
collection a year ago. It’s 
really a couture collection. 
What's the underlying idea? 


JH: Cinta is Indonesian for 


love. Pink is especially hot 
right now and people love 
colored stones. Diamonds that 
are rose cut surround the pink 
ring made by jewelry artisans. 
It started about five years ago 
when I was making these 
special pieces for Cynthia 
(John Lennon’s ex-wife) and 
people would ask where they 
could get the pieces she was 
wearing. Each piece is num- 
bered. The stones I find in- 
spire this collection. We shop 
the whole world for the 
stones. I just found these 
giant diamond brown balls in 
Tucson. I don’t know what 
the piece is going to look like 
yet, or what it’s going to be, 
but I’m really excited about 
these stones! 


Finally, we would like to 
mention a few new designers 
to watch. 


KWIAT: This company is 
known for their outstanding 
use of Red Carpet worthy 
diamonds. Look for the “Car- 
rie Pin” that Sarah Jessica 
Parker wore in “Sex and the 
City”. It was “a complete 
experiment,” laughs Mr. 
Kwiat. “I put together a few 
existing pins and made a 
giant pin (with some adjust- 
ments, of course). I had no 
idea what it would turn out 
like.” 


MARCO ZAIA: Zaia, a new 
Italian designer, who is 
already in Saks Fifth Av- 
enue, creates pieces that are 
highly architectural and 
thoroughly modern. These 
are unique creations worth 
taking a good look at. 





“LONDON CATWALK” 
continued from page 8 


attracting all kinds of atten- 
tion, Jagger kept her cool and 
carried on. A life growing up 
in the public eye served her 
well. And what of the collec- 
tion ... no ‘60s for Julian, he is 
still very ‘80s with showgirl 
dazzling dresses; backless, 
sparkling, crystal studded 
minis; and black lace leg- 
gings. His audience still 
adores him and his front row 
was a celebrity watcher’s 
dream — Shirley Bassey, 
Christina Aguilera, Jaoquin 
Cortes, Martine McCutcheon, 
Patsy Palmer, Pink, Vanessa 
Mae and Charlotte Church. 


Finally, a show that was a 
reporter’s dream ... London 
Fashion Week can be ruthless 
as far as scheduling and 
trekking across a very busy 
city, but the foray way out 
east to the Great Eastern 
Hotel was well worth it. Ina 
lovely suite, in a large bed, 
under a beautiful duvet, lay 
JULIAN ROBERTS and 
SOPHIE CHEUNG. Over their 
heads was a banner, “Make 
Fashion Not War”. Many of 
us remember Yoko and John 
in bed in Amsterdam in ‘69 
and this duo epitomized the 
‘60s theme, which was so 
pervasive throughout London 
Fashion Week. So it was with 
pleasure that we all hada 
glass of champagne, jumped 
on the bed or under the duvet 
with them and viewed their 
charming Pajama Combat 
Collection! 
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“DABGLEY MISCHKA” 
continued from page 5 


right now? 


MB: They want a uniform by 
day and something amazing 
at night. 


FI: Has the sinking economy 
and the war had an adverse 
effect on your business? 


JM: We’ve all been impacted, 
but it’s not as bad as you 
might think. It is the middle 
sector (FI: like the department 
stores) that has suffered the 
most. The Kmarts, the Tar- 
gets, and the Walmarts are 
doing great and our customer 
is not balking at price. 


MB: For our woman, it is all 
about an emotional buy. It is 
about figuring out which are 
the right buttons to push, and 
if you figure out what they 
are, she'll react and buy. 


FI: So, how long have you 
two known one another? Did 
you know you'd have a busi- 
ness from the beginning? 


MB: We met when we were at 
Parsons in 1982 and although 
we both went to work for 
other people, we always 
stayed in touch. In the nine- 
ties, we decided that it would 
be better to join forces rather 
than compete against one 
another (they both laugh). 


JM: Yes, we thought we’d 
make it easier on everyone by 
only having to deal with our 
names once as opposed to 
twice had we each gone off on 
our own (laughs). 
























“FALL FASHION FOLLOW-UP” 

continued from page 9 

COURTNEY WASHINGTON 
Courtney Washington repre- 
sented sophisticated daywear. 
He designs exclusively in a 
luxurious silk/boucle blend. Mr. 
Washington goes where many, if 
not most, upscale fashion de- 
signers fear to tread —he de- 
signs for skinny clients and for 
sizes 14-24. He says, with utter 
conviction, that his long orange 
turtleneck dress displayed in 
the Fashion Cafe is as flattering 
ona size 16 as ona size 6 (Fl 
agrees, it is). His bootleg pants 
and slim skirts are bestsellers at 
the specialty boutiques that 
carry his designs, among them 
Soho Woman on Manhattan’s 
42nd Street. 
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